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Magazine Article Options

Two-page spread in the Ohio Golf Journal or Michigan Golf Journal (cost 
$1,100 for one magazine or $1,650 for both) 

One page advertorial in the Ohio Golf Journal or Michigan Golf Journal 
(cost $800 for one magazine or $1,350 for both)

Radio 30 second spots and social media posts are provided to all advertisers.

30-minute Roku TV show on Back9 Report TV, that has a minimum of 3 
interviews from your key people (GM, Pro, Hospitality, Spa, etc) along with 
commentary by Fred Altvater (cost $900)

A three minute video, based on a short interview with your Pro or other 
person of your choice (cost $250)




